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GORE-TEX® AT SALONE DEL MOBILE 2016 WITH METEOMORPHOSIS

An original project encompassing design, fashion and technology
W.L. Gore is a technology-driven company focused on discovery and product innovation and renowned for GORE-TEX®, its high-performance waterproof and breathable fabric. For the second year running it will be at the FuoriSalone from 12 to 17 April 2016, this time with a special video-interactive installation called METEOMORPHOSIS.

Every day is a perfect day is the concept developed by GORE-TEX® in its advertising campaigns and now takes shape in the original video installation constructed in collaboration with Roman artist Paolo Scoppola, Class of ’71, who specializes in creating interactive videos based on natural interfaces. 

The aim of the METEOMORPHOSIS installation constructed for the American company by the Pescerosso agency, is to offer the FuoriSalone’s international public a unique visual, sensorial, and tangible experience of the essence and unparalleled characteristics of the GORE-TEX® fabric membrane such as waterproofing, breathability and air protection. Shown on two mega-screens, the videos made for the occasion replicate the various weather conditions that all human beings have to cope with every day. Through a play of lights, sounds and colours, visitors can experience and find out about a communication that entwines art and technology by interacting with two natural elements, Sun and Rain.
A story of captivating sensations and colours that are also the backdrop for the Limited Edition garments and footwear displayed in the area and made by GORE-TEX® international Brand Partners like Acronym, Asics, Camper, Clarks, Herno, Frau, Nanamica and New Balance.
At Superstudio, Via Tortona 27, Milan, METEOMORPHOSIS will be one of the special appointments at the next Milano Design Week that should be experienced not only by sector operators but also by lovers of design and innovation. 
W.L. Gore & Associates 
Gore is a technology-driven company focused on discovery and product innovation. Well known for waterproof, breathable GORE-TEX® fabric, the company’s portfolio includes everything from high-performance fabrics and implantable medical devices to industrial manufacturing components and aerospace electronics. Headquartered in the United States, Gore posts annual sales of more than $3 billion and employs more than 10,000 associates with manufacturing facilities in the United States, Germany, the United Kingdom, Japan and China, and sales offices around the world. In Europe, Gore started its first business operations only a few years after the Enterprise's founding in 1958. Gore now has locations – sales offices as well as production facilities – in the key European countries dedicated to serving the markets of all of Gore's product divisions. Gore is one of a select few companies to appear on all of the U.S. “100 Best Companies to Work For” lists since the rankings debuted in 1984. For several years now, Gore has also been voted one of the best workplaces in Europe and has been ranked on top workplace lists in France, Germany, Great Britain, Italy and Sweden. Learn more at gore.com.
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