[image: Descrizione: Descrizione: Macintosh HD:Users:ludo:Desktop:LOGHI LANCI:TIMBERLAND_logo.jpg]

Milan Design Week 2019

Timberland and Giò Forma at Design Week

Here comes to Milan the huge and exclusive project 
ROBOTL: the sustainability superhero
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Timberland attends the Design Week for the third time thus consolidating its presence in Piazza XXV Aprile, with a Project that embodies the high ethic value of environment safeguard and sustainability, which both characterise the brand. 

The renowned brand cooperated with the award-winning design studio Giò Forma (Cristiana Picco, Claudio Santucci and Florian Boje), made up of designers, architects and artists. The project comes to life reinterpreted by this team: Here comes RoBotl.

The imposing installation, 6 metres in height, will be erected in Piazza XXV Aprile, from 9th to 14th April, perfectly embodying the concept of this edition of Brera Design District, Design your Life: the sustainable and conscious planning of one’s own choices.


Robotl is a Superhero. An entity conceived and aimed at showing how wrong choices and little care in daily behaviours can lead to “create” monsters polluting the ecosystem. Through its educational guide, we can all become superheroes, just like Robotl … sustainability superheroes.


The work is to be created during the incoming weeks after a careful and meticulous search of items, production rejects coming from the design industry, with the purpose to transform polluting agents into something having a meaning, as recycling leads to reuse and the awareness to reduce pollution right from everyday life.




The presence of monitors shall allow educational movies, interviews, stories and reports of the project protagonists, and to preview launch the new collection Rebotl.

[bookmark: _GoBack]“By using iconic rests, plastic and production waste of the italian design industry we will create giant Superheroes of Sustainability to show how “details” are mosterfull interesting and how they can come to live becoming a theatrical experience” said Giò Forma. 

The new Timberland collection based on a patented technology has inspired the Superhero’s name ROBOTL, and will be preview launched together with Salone del Mobile (Furniture Exhibition). This capsule collection wants to show the DNA philosophy of the brand and its constant mission for sustainability and development of an always more eco-conscious product. REBOTL combines lightweight and breathable recycled knit with an outsole made from plastic bottles. Made with at least 40% of recycled PET each style contains the equivalent of 6 to 8 plastic bottles and the collection comprises 5 different silhouettes: three Oxford styles, a Chukka and an Alpine boot. 

Rebotl is just one element part of Timberland mission to become an even more eco-conscious brand, achieving 100% in some product categories within the deadline of 2020. As far as the “product” is concerned, the aim is to completely reduce the environmental impact from various productions. The environment element is becoming a strong commitment to reforestation and reappropriation of green areas in cities; the community goal aims to engage Timberland employees in beneficial community activities and this commitment has started 25 years ago with each employee 40 dedicated hours. Since 2008 the brand has recycled 310 million plastic bottles that have regained life in the production of footwear, and it planted almost 10 million trees worldwide and completed over 1 million hours of community work. An under-construction road where the brand remains committed to meeting eco-minded targets and setting the standard for a sustainable fashion.

ROBOTL superhero is walking this sustainable path also during its final disposal. The medallion around its neck shall become a symbol and a gadget for the public, thanks to the RoBOTL RECYCLING STATION where anyone can transform one’s plastic bottle into RoBOTL Medallion. Along with the gadget a voucher will be distributed to have a 24Bottles bottle for free, in stores of Corso Matteotti, Galleria San Carlo, Corso Buenos Aires, Piazza Portello, CityLife Shopping District and for each purchase of ReBotl shoes. A cooperation that perfectly closes the circle of this important project: another virtuous case for design to have a conscious approach, aiming at solving concrete problems, educate the consumer, reduce the impact on energy costs and reduce pollution. “Hydration by design” is 24Bottles’ bottles claim, made from 18/8 stainless steel, 100% carbon neutral and BPA-free, to ensure quality, lightweight and comfort, but with care for design.


www.timberland.it

--------------------------
Timberland
Timberland is a global leader in the design, manufacturing and marketing of premium footwear, apparel, and accessories for the urban outdoor lifestyle. Best known for its original Yellow Boot introduced in 1973, Timberland today outfits consumers from toe-to-head, with versatile collections rooted into the brand’s rich heritage of utility, craftsmanship and style. Timberland markets lifestyle products under the Timberland® and Timberland Boot Company® brands, and industrial footwear and workwear under the Timberland PRO® brand. 

Timberland’s dedication to making quality products is matched by an unwavering commitment to innovate and operate in a responsible manner – in terms of our products, the outdoors, and the communities around the globe where we live, work and explore.


Giò Forma
Giò Forma is an international operating design studio, reuniting designers, artists and architects leaded by Cristiana Picco, Florian Boje and Claudio Santucci, founded in Milan in 1998. The studio works range from Opera to big national and international events, from exhibitions to music, from installations to museums through fashion, thus setting the studio as European leader of the “set & production design”.

Among the most famous works we have Expo 2015 Palazzo Italia and Tree of Life, work that reunites sculpture, installation and monument, which soon became the symbol of expo itself, Cartier pavilion for design week 2018, big concerts of Vasco Rossi, Tiziano Ferro and Jovanotti.
The design studio is also the author of the renowned proposal of LEOSPHERE in Chicago, suggestive dynamic museum and theatre monument celebrating Milan and Chicago, Sister Cities.
The Lyric Operas achieved in cooperation with Davide Livermore include Otello at Palau de les Arts Reina Sofia in Valencia, Norma at the Teatro Real in Madrid, Falstaff at Teatro San Paolo in Brasil, The Opera! At Royal Opera House of Muscat in Oman, Manon Lescaut at Teatro San Carlo in Naples, Tamerlano, Don Pasquale and Attila at Teatro alla Scala in Milan, Adriana Lecouvreur at the Opera of Montecarlo and Opera Sainte Etienne, a Masked Ball at Bolshoi Theatre in Moscow and Aida in Sidney Opera House. 
Among the latest important works we have the Lumen Museum of mountain photography in Bruneck with the suggestive installation of the shutter through which museum space opens on a breath-taking view, the Accademia del caffé La Marzocco in Fiesole and the Maraya Concert Hall, a project between land art and contemporary architecture made for the “Winter in Tantora” Festival in Al Ula in Saudi Arabia which is by now called “The wonder of Maraya”.
In view of the XXII International Exhibition of La Triennale di Milano Giò Forma has conceived for Stefano Mancuso the exhibition “The Nation of Plants” within the exhibition “Broken Nature: Design Takes on Human Survival” curated by Paola Antonelli.
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24Bottles is the Italian design brand born in 2013 with the mission to reduce the impact disposable plastic bottles have on the planet and our lives. It comes from the research of the most comfortable and functional solution to meet the need to daily hydration in a healthy, elegant and eco-friendly way. 
24Bottles is worldwide: mainly Europe, but also Canada, Japan and Australia. In 2018 the Italian economy has undergone an important increase and at the same time also Asia, in particular Taiwan and Hong Kong, and United States have experienced the same. The sustainability issue records strong positive inputs also in our territory, companies and different kinds of public have approached the search of alternative green products compared to typical disposable ones. This justifies the high percentage of exportation, more than 80%, and an increase of turnover equal to 140% over last year. 
The whole range of 24Bottles products, the ultra light Urban Bottle, the compact thermal Clima Bottle, the elegant Porta Bottiglia (bottle holder), the comfortable Sportiva Bag and Party Cups are distributed in Italy in the most important department stores as La Rinascente Milan, Moroni Gomma Milan, M Collective Milan and in Europe at Merci Paris, Zerum Lifestyle Vienna, Foundation Louis Vuitton Paris, RS Barcelona, and Hut Spot Amsterdam. 
24Bottles has also kicked off an ambitious programme to reach Carbon Neutrality, i.e. completely remove its carbon impact. To implement this project the company had decided to sustain the reforestation and support rural communities in different areas of the world. You can see the photo of trees of 24Bottles Oxygen forest directly at www.24bottles.com.
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